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WITH GOVERNMENT POISED TO EASE SOME 

LOCKDOWN RESTRICTIONS, BRITISH PUBLIC SAY: PUT 
OUR LIVES ABOVE THE ECONOMY 

 
 
LONDON, 11 May 2020 – The second Kekst CNC COVID-19 international tracking survey has 
shown that while other countries like Sweden, Germany and the United States have become 
more enthusiastic about protecting the economy, 73% of Britons (down only 1%) say the 
government should still prioritise saving lives even if that means a major recession or 
depression. 
 
Just 14% of the British public (up by only 1%) say the priority should be to protect the economy, 
half as many than in Germany, Sweden or the United States. This applies across all age groups, 
and political parties – with Conservative and Labour voters united that the Government should 
put saving lives first. 
 
Graph: UK public say, above all other nations surveyed, put our lives above the economy 
 

 
 
The research, carried out among a representative sample of 5,000 adults, including 1,000 in the 
UK, between 27 April and 1 May also found that the UK public is increasingly pessimistic about 
the long-term impact of coronavirus on the country – and more pessimistic than all other 
countries surveyed. Almost half of Britons (49%) now expect the impact on the economy to last 
longer than two years. 
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And the research also shows that the effects of the coronavirus crisis look set to stay with the 
British people for a long time, even in the event of a successful vaccine being found. People say 
they will travel abroad less, eat out at restaurants less, and avoid sporting events even after a 
vaccine is rolled out across the country. 
 
Commenting on these findings, James Johnson, Senior Adviser at Kekst CNC, said:  
 
“As the Government prepares to ease some lockdown restrictions, the British public could not be 
clearer: they want the Government to put their lives above the economy. 
 
“The Prime Minister will need to step carefully, as almost three-quarters of people – the largest 
proportion in any other country surveyed, and unchanged on a month ago – say they want the 
Government to limit the spread of the virus even if that means a recession or depression and the 
loss of many jobs. 
 
Not only do people think they will behave differently in the future, they expect to do so even when 
there is a vaccine against coronavirus.” 
 
The research also found: 
 
People want scientists to have a bigger role in decision-making 
The British public believes that it is the Prime Minister who is calling the shots in respect of 
policies surrounding coronavirus, with scientists and public health experts a close second.  74% 
of people want scientists to have a great deal of influence, and 67% want doctors and nurses to 
have a great deal of influence. But only 56% think scientists do have a great deal of influence, 
with only 34% saying this for doctors and nurses. This is a pattern seen in most of the markets 
surveyed. 
 
Britons want a more compassionate and caring nation after the crisis is over 
More than half (55%) of the British public want to see the economy fundamentally changed when 
the coronavirus outbreak is over.  Only one in four wants it to go back to what it was. 
 
They believe the priorities for the government should be to pay and fund key workers more, 
especially in the NHS (18% choose this as the top priority) and to look after the most vulnerable 
in society (17%). Climate change policy is not at the top of the agenda, with only 6% naming this 
as their top priority once coronavirus is over. 
 
The British public back government help for business 
Almost two-thirds (65%) of the UK public believe that the Government is giving business the 
support that it needs during the coronavirus outbreak.  This figure is significantly higher than in 
any of the markets surveyed.  However, a significantly lower proportion (40%) believes that this 
support is actually getting through to the businesses that need it most. One in four British 
workers are still worried that the company they work for will collapse. 
 
Slightly lower public faith that businesses are stepping up during the coronavirus 
outbreak 
The majority of the public believes that business is stepping up during the pandemic although at 
60% this is lower than the 68% recorded a month ago.  When asked what they believed business 
should be doing, the three priorities are manufacturing health equipment, working together with 
other companies and for senior executives to take a cut in pay.   
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Even with a vaccine, people say they will behave very differently to before 
Alongside the greater pessimism about the length of the impact of coronavirus, people are more 
likely to believe that their own behaviour in the future will change, irrespective of whether a 
vaccine is widely available.  
 
People expect to travel abroad less (net 27% less without a vaccine, net 22% less with one), go 
to concerts or events less (net 38% less without a vaccine, net 28% less with one), go to sports 
events like football matches less (net 27% less without a vaccine, net 16% less with one). 
 
People also expect to travel on public transport less in the future (net 31% less without a vaccine 
and net 16% less with one).  Interestingly, this is not expected to lead to a corresponding 
increase in car use (net 3% less both without and with a vaccine). 
 
The UK in context 
 

 The United States, Germany and Sweden have all seen a shift towards protecting the 
economy rather than prioritising health over the past month.  In Japan the focus is, like in the 
UK, on health 

 There have been falls in the level of concern about the impact of coronavirus in all countries 
but particularly in Germany and Sweden 

 Job worries have reduced in most of the markets surveyed but remain very high in the US 
(40% have or expect to lose their job) and Japan (49%) 

 The emergence of a vaccine is seen to have far more impact on post-crisis behaviours in the 
US and Japan than in the UK, Germany and Sweden 

 The UK government scores significantly higher (65%) at providing financial support for 
business than in Germany (51%), the US (44%), Sweden (40%) and Japan (only 13%).  In 
the US as many people say that the support has got to the right companies as say that it has 
not (both 34%).  The balance for the UK is 40%/19%. 

 In Germany and Sweden, the public’s confidence in Central Government has risen based 
upon their actions over the past two weeks, compared to falls in both the US and UK 

 There is a significant preference for company CEOs to take pay cuts in response to 
coronavirus in Germany and the U.S. 

 
 

Methodology and full results 
 

 Nationally representative sample of 1,000 adults in Great Britain, 1,000 adults in Sweden, 
1,000 adults in Germany, 1,000 adults in United States and 1,000 adults in Japan. 

 Fieldwork took place on 27th April –1st May 2020. 

 Quotas and weights on gender, age, and region in each country. 

 Margins of error of +/- 3.3% for all countries. 

 Full results of the survey available at: https://www.kekstcnc.com/insights/covid-19-opinion-
tracker-edition-2 
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About Kekst CNC  
 
Kekst CNC is a leading global strategic communication consultancy. The team of over 250 
experienced professionals serve clients from 13 offices in New York, London, Munich, Berlin, 
Frankfurt, Paris, Brussels, Tokyo, Seoul, Hong Kong, Dubai, Abu Dhabi and Stockholm. As 
trusted advisors, the firm contributes its expertise on such high-stake matters as: M&A, 
shareholder activism and governance, crisis communications, restructurings, regulatory 
investigations, litigation support, investor relations, IPO communications, issues and reputation 
management, change management and employee engagement, as well as digital and social 
communications.  
 
For more information, please visit: www.kekstcnc.com 
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