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Strong and loyal traveller base in UK, Sweden, Germany and France

Significant people express interest in travelling to the UAE In the next 12 months

Of those who have been to the UAE in the last 1-3 years, how likely are you to return in the next 12 months?

« As a destination for travel, the UAE enjoys strong support among
people in the UK, France, Sweden and Germany.

« Of those who have travelled to the UAE In the last 1-3 years, there Is
a clear loyal band of travellers across the four countries, with at least

two in five people indicating they are likely to travel to the UAE again
In the neXt 12 months. 30% 29% 29% 28%

* In France, this rises to more than half of people who are likely to I I I I
return to the UAE In the next year.
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« COVID-19 has disrupted travel plans all over the world, but It is not
detering the UAE's loyal traveller base.

Reasons for returning to the UAE,

 When guestioned about whether they had travelled to the UAE for
business or pleasure in the past, most visitors from the UK (79%)
Germany (72%), Sweden (59%) and France (55%) travelled for
leisure
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Large numbers who haven’t visited the UAE and don’t intend to

Clear Opportunity for UA E to m arket to to uris ts How likely are you to visit Dubai or the UAE for business or pleasure in the next 12 months? (whole sample)

 The majority of respondents are not planning to travel to the
UAE In the next 12 months, which offers an opportunity for
the UAE to target this large market.

« This is In line with the numbers who have not been to the
country in the last 1-3 years, underlining the importance
about the untapped potential for Dubai and the UAE's
tourism.

 There is a significant market for UAE tourism authorities to try
and penetrate, or in other words, establish how to attract
those people who have never visited the UAE and do not
iIntend to.

 Among these, 88% of people in the UK are unlikely to visit
the UAE In the next 12 months, followed by 78% in Sweden
and almost three gquarters in Germany.

* In the last three years, 94% of British people have not visited
the UAE, followed by 86% in Sweden.
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formation please contact

sarch@KekstCNC.com
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